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Why Metalib?

Federated searching facility
Modern look and approach, unlike this ...

Welcome to Electronic Resources




Why Metalib?

Greater functionality
Better promotion

Good portal to our data
Branded name:-

“ Metalib



From design to implementation

Project team

Design and functionality — differences of
opinion

Pre-launch pilot and evaluation

What did our customers want?



The answer to all our prayers?

Not quite!

Managing expectations
One size does not fit all
The Metalib ‘brand’



The Metalib experience

Fear of change and the unknown
Too many choices?

' Metalib

Search

Basic Search

1. Enter saarch larm(s) . . __ 1. Select from menus: Simple Advanced
2 Select 1 st from the aptions below: M eta LI b ] 2. Enter search term(s): |

3. Select up to 8 resources. ci: Biological Sciences—Agriculture c
Sub Categories:

Al Resource Name

Subject

1. Choose a Subject 2. Choose a Sub-category

Agriculture(20)

Biological Sciences




The Metalib experience

Librarians versus everyone else!

Limitations:-
Poor metadata from publishers/suppliers

No standardisation of search strategy across
the databases

See more but get less



Marketing and promotion

ONE search, MANY resources, ALL the
results

MetalLib

ONE search
MANY resources
ALL the results
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Marketing and promotion

Roll up, roll up — have we got a show for
you!

¢ MetaLib

ONE search
MANY resources
ALL the results

Your gateway to
quality electronic

METALIB

resources

Want to find out more?
subjectlibrarians @plymouth.ac.uk
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Marketing and promotion

® Named and shamed in the University
magazine!

MAKE A
DATE
WITH
METALIB

& PO S N one phﬂu :1d s @l ' Eeway’ e
ournal colksdors
Images, maps and popular websites. |t o saarch indidual resc by subject or cick
crofe-search, o ‘metssarch, tevaral rescurces ot cha fama :I'nn.
et taamn, led by Flona Gralg, E-Resoures Developmant Managen and incheding Lbrary and [T soff, spent @ year
H ng the naw fyrmm wih tha aim of providing 2 servics abk ©o cater for the nformacion and research nesds of boch
10T and soudani.

A1 Library and [T soiff hava played 2l moka in anawering Tronting querks and concarng about this Taw rescy

“Huamlb bn't enciesly Incuidva — @ busic craining hﬂn snormouely in urdescanding the funcdomalicy and fla hll:r :I'n:
2 skctronkc Ibmry offers.”

According oo the team, if sudants an be ancourigad oo uze this tervics Instsad of relyng endmly on Google or Wikipadi, it
must ba 2 seap intha right direction And Macilb offars b ctential to asadamic soff and resaarchars who wish oo sarch and
1ave thalr ‘fourices’ or tearch ina more sophiticated way, LAdmataly, £ can be @ilored o suic thair ndividual resaarch
PR Uirem anis.

1f you hawa any guerias about Mamllb or would (ke to arranga a tralning ssesion for yoursalf, collsagues or
whudants, cortact tha Subject Librariars team at subjsclbrafans@prymouth.ac.uk,

RALY
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Metalib survey

Method or mayhem?

Core Issues:-
Too many logins
Time out period too short

Difficult to use — general misunderstanding
Full-text is king

Metalib results — how it returns and ranks
Broken links

Training



Two years on .....

What has worked well?:-
The Metalib brand
Good platform for e-resource promotion
Flexibility
Federated searching

What hasn’t?:-
Too many choices — too much confusion
Customisation
Federated searching



So what of the future?

‘Dumbing down’ in a ‘good enough’ culture
One Iinterface, one search — the new ‘URM’?
No more ‘wading through treacle’

Quality metadata

Getting the right balance

Testing, testing ...1,2,3



Thank you!

Any questions?
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